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Herts’ stars
shine bright

W

e start the year with a blast in this issue of Insight, as we get to
peek behind the intergalactic scenes at Airbus Stevenage, see
the current stars of Hertfordshire’s business scene at the 2018
biz4Biz Awards, and learn what the future holds for our youngsters at North
Herts College.
There are also some great articles from fellow business professionals to help
you make the right choices and decisions about your business, and we get
to see the ground move as Stevenage
takes on a major regeneration
scheme paid for by the private sector.
We hope you enjoy the news and
views from around Hertfordshire, as
we now recognise that our county
is one of the best places to live and
work in the entire universe!

Adrian Hawkins
Co-Founder & Chairman biz4Biz
Chairman Weldability Sif established 1925, Director and Trustee of the Weldability Sif
Foundation, Deputy Chair Herts LEP Main Board, Skills and Employment Board - Chair.

How would you like to target
63,000 businesses in Hertfordshire?
You can follow us @biz4biz for
news, articles and updates on
our current stories. Our articles
get tweeted regularly to
2000 followers!

biz4Biz has an online
reach of 600,000

To advertise in the next edition of
biz4Biz Insight magazine contact
the team on 0330 9001 777
contact@biz4biz.org

w w w. b i z 4 b i z . o r g

3

CONTENTS

CONTENTS
6 NEWS

28 the big interview

8 NETWORking

biz4Biz ConneXions

10 willow

40 FOOD REVIEW

Andy Stroomer of Airbus talks
space, above and beyond

Why Hart Kitchens is surely
Hitchin’s best kept secret

32 CRANE & STAPLES

43 the iet

The benefits of a vocational path
into education

Profiling our Best Legal provider

Our charity for the biz4Biz Awards

33 keep+

44 royal veterinary college

Get your business to truly Excel

SMEs can do more with the
University of Hertfordshire

13 dvana

34 sporting futures training

12 cma spreadsheet solutions
How to deal with the Productivity Gap

All about our Judges Award winners

14 kit davies

35 Wagada

Acting CEO of Hart Learning talks
about recent successes

Awards finalists talk marketing

16 biz4biz awards 2018

How to attract and retain staff

Read about the big night and all its
winners

biz4Biz

Science and tech in the heart of
rural Hatfield

45 people in business

biz4Biz Awards 2018 finalist
Helen Thomson

46 negative steps in the

37 richmond house group

housing market

Adrian Hawkins on why we should
build new settlements now

39 food for thought

The award-winning Alyssa Smith is
hungry for more

16
14

28
40

39

44
w w w. b i z 4 b i z . o r g

5

NEWS
Heritage Foundation
on the move
Letchworth Garden City’s Heritage
Foundation has received planning
permission to transform the former
North Herts College at the Goldsmith
Centre into its new offices and
community hub.
The building will undergo significant
improvement and modification.
Teaching spaces meanwhile will be
transformed into offices, meeting
rooms and community spaces,

conveniently bringing together many
of the Foundation’s services under one
roof.
Graham Fisher, Chief Executive of the
Foundation, said on the move: “This
is an exciting opportunity as it will
mean the Foundation will be back
in the town centre, making it easier
for the community to reach us. We
will be closer to many of our venues
and services, including the Broadway
Cinema, Theatre and Gallery, and
the Community Museum. It will also
boost the local economy by bringing
more people into the centre of town.”
The centre will move from its current
office on Icknield Way, which has
been its main base since 2011. Also
on the move is Letchworth’s Local and
Tourist Information Centre (TIC),
which will move to the new premises
as well. The Foundation are using this
move as an opportunity make sure
that the services on offer from the
TIC meet the needs of the community
and those visiting Letchworth.
Manager of the centre Heather
McLaughlin says plans are afoot to
make “an interactive, beautifully
designed space with services that will
benefit everyone.”
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Hoddesdon plant
powers up with
£5 million purchase

Hoddesdon Energy’s gasification
facility was bought up at the start
of the year by real estate investment trust AEW UK for nearly
£5 million.

Built at a cost of £60 million, the
47,350 sq ft property is designed to
produce energy from dry commercial waste. When running it will be
able to provide power to over 7,000
homes, using about 90,000 tonnes
of rubbish each year.
Bouygues Energies and Services, an
international contractor specialising in energy, will operate the plant.
Alex Short, director of AEW, said
on the news: “We are pleased to
announce this latest acquisition in
such an important and growing
sector.”
Bought for £4.8 million, AEW’s latest purchase provides a lease term
of 32 years to expiry and 14 years to
break, with a net initial yield of 5.9
per cent.

NEWS

biz4Biz
biz4Biz

Stevenage secures developer for
£350 million town centre regeneration
Stevenage Borough Council has appointed the developer Mace to undertake the first phase of an exciting
and ambitious programme of town
centre regeneration, with construction
expected to start next year.
Mace was selected as the successful
partner following a tendering process
that saw three other national developers competing for the work, showing
real confidence in the future of Stevenage. The scheme brings around £350
million of private investment into the
town and the planned development is
for the western side of the town centre
– where the council offices, the Plaza,
bus station and several surface car
parks are currently located.
Mace’s scheme, which celebrates the
heritage of the New Town while bringing it into the 21st century, includes
new shops, homes, and a bespoke
central venue for a library, exhibition
space, health services and council
offices. It will also create a new linear
park, and food and drink space with

bars and restaurants in the heart of the
town for people to enjoy.
Cllr Sharon Taylor, Leader of Stevenage Borough Council, said: “This
appointment makes large-scale regeneration of our town centre a reality.
Mace’s scheme will complement the
development already underway – most
notably in Park Place – providing
new spaces, facilities and homes in
the centre of Stevenage and a boost to
our local economy with the potential
for hundreds of new jobs and train-

ing opportunities for local people. The
commitment of the council, our partners, local businesses and the property
sector specialists that have helped us
reach this milestone all demonstrate
Stevenage’s significance as a local and
regional centre.”
The regeneration of Stevenage town
centre continues to be a priority for
Hertfordshire Local Enterprise Partnership, which awarded £34m from its
Growth Deal funding from Government to support its redevelopment.

Dates for the Diary
For more information and to register online visit

www.biz4biz.org/connexions.html

Thursday, 22nd March 2018
Why You Should Consider the Sale of your Business
Andrew Watkin, Needham House Hotel, Little Wymondley

CONNEXIONS
Sponsored by

Thursday, 19th April 2018
GDPR Update
David Privett of Assign-IT Ltd, Needham House Hotel, Little Wymondley
For more details of these events, visit www.biz4Biz.org
or contact biz4Biz Secretariat on 01462 478031
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biz4Biz ConneXions
On January 25th Helen Thomson gave an inspired speech on
training the Millennial Generation at our regular breakfast event.
Helen believes that investing in
staff training and professional
development will improve
productivity, profitability and reduce
staff turnover.
She also told us how forwardthinking companies see the
benefits of talent management
and the importance of employee
development training programmes
as a valuable tool in engaging,
motivating and recruiting staff.

Guest speaker Helen Thomson is an
award-winning entrepreneur who
started her first training company
over 30 years ago.

Helen touched on the importance
of soft skills, especially when it
comes to client relationship building
and management, sales, teamwork,
negotiation, leadership and customer
service management.

John brook
Our last guest speaker in 2017 was
John Brook, a business development
advisor with the Department for
International Trade (DIT). Before
joining the DIT, John worked for
major multinationals IBM and
Xerox in the office products, IT and
telecommunications businesses.
This was followed by a period as
International Sales Director for a
pharmaceutical manufacturer in
Ireland, and more recently as an
Interim Managing Director for a local
engineering company.
With John’s varied background he is
able to offer advice and guidance to
both small and large organisations
across a wide field of industry sectors
on a range of issues and opportunities
in the commercial business sector.
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CONNEXIONS
Sponsored by

David hardstaff

The 22nd of February saw David
Hardstaff talking about his work as a
business systems and data specialist,
ensuring that clients have the most
appropriate systems and processes
in place to provide the best possible
customer service.
Proper systems generating the right
business intelligence can enable
business owners to decide on the best
steps to take in order to cut waste,
improve productivity and margins,
and focus on providing the best
service for business growth.

At the Connexions event on
November 16th, John explained how
the DIT promotes UK companies
wanting to start exporting, and what
the DIT can do to help. He also
explained the programmes the DIT
run, the financial grants on offer and
the advice and guidance available.
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David’s approach is initially that of
a business analyst, establishing what
is currently in place and what may
be required. The requirement might
be for something ready-made or offthe-shelf, or it may be that a bespoke
system is the answer.
The presentation was a joint feature
given with Katherine Bean of
DVANA. Find more on them on
page 13 of this issue.

NETWORKING

biz4Biz

Diary dates in Hertfordshire
HERTS BIG WEEKEND

For one weekend during English Tourism Week 2018,
Hertfordshire residents get the chance to enjoy an amazing
day out in the county for free.
Saturday 24th to Sunday 25th March 2018 - Various locations
www.hertsbigweekend.co.uk

Hertford Arts Festival

Pop into local shops to visit the Art Trail artists, come along
to the Street Art Festival, and don’t forget the annual Craft
Market. One for families and creative spirits.
Friday 6th April to Sunday 6th May 2018 - Hertford
www.hertford.gov.uk/events/hertford-arts-festival-414

Tring Together Spring Fayre

This year the Fayre will include guided nature and heritage
walks, as well as a spring photographic competition in con-

junction with the Natural History Museum Tring.
Sunday 22nd April to Sunday 6th May 2018 - Tring
www.tringtogether.org.uk/spring_fayre.php

Stortford Music Festival

The festival returns after a year away to its traditional May
bank holiday date.
Saturday 5th to Sunday 6th May 2018 - Bishops Stortford
www.visitherts.co.uk/stortford-music-festival-aka-the-bishbash-2018

Letchworth Food & Drink Festival 2018

A community favourite, the UK’s first garden city will come
alive with wonderful food and entertainment. Bring an
empty stomach!
Saturday 26th to Sunday 27th May 2018 - Letchworth
loveletchworth.com

Have you got a forthcoming event that you would like us to include in our next issue? Email: contact@biz4biz.org

Conamar is a family-owned building contractor based in Hertfordshire that offers a full range of building
services, from small specialised refurbishments through to multi-million-pound design and build contracts

Conamar Building Services, 29-31 Orchard Road, Stevenage SG1 3HE - T:01438 365142 - www.conamar.co.uk

w w w. b i z 4 b i z . o r g

9

Katie, 30, Lymphoma
Special day: Lake District break
“I went into a very dark and lonely place...
something I never thought would happen
to me at this age. But now after my Special
Day I can look forward to a brighter and
hopefully healthier future.”

special days with willow
M

ore than 14,500 seriously
ill young adults and their
loved ones have received
support thanks to Hertfordshire based
charity, Willow - the only national
charity working with seriously ill 16
to 40 year-olds to fulfil uplifting and
unforgettable Special Days.
Willow was founded in 1999 by Bob
Wilson, former Arsenal goalkeeper
and TV presenter, and his wife
Megs, as a lasting memorial to
their daughter, Anna, who died of
a rare cancer aged 31. The charity’s
service replicates the benefits of
Anna’s ‘special days’ by providing the
positive, motivating and uplifting
experiences she relished during her
five-year illness.
The couple were Hertfordshire
residents for many years, with the
charity first operating from their

10
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CHARITY
home before setting up an office in
Hatfield, initially providing Special
Days in North Hertfordshire, before
becoming a national charity in 2006,
and moving to a permanent base in
Welwyn Garden City.
Thankfully, for many young adults a
Special Day is an opportunity to put
much-needed normality back into
living, to mark the end of treatment
and a new beginning. Sadly for some,
it is a last chance to fulfil a dream
with the people that really matter.
For everyone a Special Day is about
important shared experiences and the
creation of memories to treasure.

Lauren, 23, Germ Cell Tumour
Special day: Harry Potter Studios
“For once I allowed myself to look
forwards. Willow gave us that much
needed time together and we
were able to create some amazing
memories that will last a lifetime.”

Special Days are offered to 16 to 40year olds living with life-threatening
conditions including cancer, motor
neurone disease, cystic fibrosis,
muscular dystrophy, organ failure and
Huntington’s disease, amongst others.
A Special Day is entirely of the
applicant’s choosing and family and
friends can be part of the experience.
By the end of 2017, Willow provided
almost 1,400 Special Days. On average,
every Special Day is attended by
four people, meaning last year alone,
approximately 5,600 people had
something positive to look forward
to during the turmoil that a lifethreatening illness can bring.
How Hertfordshire businesses
can help
Willow’s Special Days are 100%
funded by charitable donations and
the charity receives no government
funding. Generous support from
Hertfordshire business is invaluable;
there are many ways organisations
can support Willow. Examples range
from Charity of the Year relationships
to corporate events, staff fundraising
and volunteering to cause-related
marketing, or gifts in kind – free
products of services that will save
the charity money or can be used for
Special Days or auction prizes to raise
money.

biz4Biz
biz4Biz

Left: Scott, 37, Cystic Fibrosis
Special day: The Lion King theatre trip
“Once my Special Day was booked we were able
to focus on something good for a change. Willow
gave me the boost that I needed and I cannot
thank them enough.”
Below: Sarah, 34, Breast Cancer
Special day: family seaside holiday
“For my daughters, my Special Day signalled
normality, excitement and joy during the most
difficult times of their lives. Willow gave us an
amazing family weekend away that was full of
non-stop laughter and smiles.”

These partnerships are a huge boost
not only to Special Days but also to
the local organisation which benefits
from supporting the cause and seeing
how their help can make a difference.
To find more about Special Days
or how to get involved, visit
willowfoundation.org.uk or telephone
01707 259777.
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cma spreadsheet solutions

I

’ve been running Microsoft Excel
training courses for businesses
for over 10 years and at the end
of every training session I ask the
delegates who have attended to
complete a short assessment form. This
asks them, among other things, which
of the topics that were covered in the
course did they find the most useful
and relevant to their day-to-day jobs.
At the end of the Intermediate sessions,
three particular topics are mentioned
by delegates time and time again.
These are: Pivot Tables, Keyboard
Shortcuts and the If function. In this
article, I’m going to briefly cover the
last of these. “If ” is one of Excel’s
Logical functions and, at its simplest,
puts one of two possible outcomes
into a cell depending on whether a
condition is true or false.

This worksheet shows some exam
results for a number of students. The
names and marks have been entered
in columns B and C. If a student
achieves a mark of 75 or more, this is
deemed to be a “Pass”. So, in cell D4,
an If function has been entered. The
function is =if(c4>=75,”Pass”,”Fail”)

Spreadsheet problems?
You’ve spent hours putting a complex
spreadsheet together only to find it doesn’t do
what you wanted it to do. Worse still, it’s errorstrewn. Not only that, you know that there’s a
lot of useful extra functionality that you would
have liked to have included. You just didn’t
know how to go about it.
CMA Spreadsheet Solutions can help. We
design and build spreadsheets to your exact
specifications, we troubleshoot existing
spreadsheets and we run on-site training
courses for beginners, intermediate and
advanced users.

contact: colin@cma-ss.biz or call 01438 212680

The function has three
elements inside the brackets,
separated by commas. The
first of these is the condition
with “>=” meaning greater
than or equal to. The second
element is the value or text
that will appear in the cell
if the condition is met,
while the third element, in
this case the word “Fail”,
will appear in the cell if the
condition isn’t met. The
function is then just copied
down the column.

To reach CMA
Spreadsheet Solutions:

Call Colin Macleod: 01438 212680
Email: colin@cma-ss.biz

BUSINESS

biz4Biz

Unlike a one-off consultancy project,
GREAT™ can be used for ongoing
improvement of systems and processes
offering a better return on investment
(ROI) than using external consultancy
firms. It also offers a revenue
opportunity for consultancy firms
that want to use GREAT™ to help their
clients. GREAT™ can be used in your
own business quickly and simply as it:

the productivity gap:

great solutions

P

DVANA explain how they’re here to help you with
the productivity conundrum.

roductivity in most developed
countries, particularly the UK, has
been consistently low since 2010.
The Office for National Statistics
produced a gloomy report showing
that in the second quarter of 2017
British workers’ output per hour fell by
0.3% compared to 2016. Productivity
particularly stagnated in knowledgebased SME service sectors, for
example. But why is this happening?
Productivity is all about using your
resources effectively. Professional
services companies face serious
challenges impacting on productivity
and profitability, including:
• Finding and retaining qualified staff
with existing staff typically working
longer hours
• Outdated and inefficient internal
systems and processes, leading to
mistakes
• Seasonality and workload
compression

• SoMoClo (social, mobile, and cloud)
technology changes client interaction
and outmoded systems often cannot
cope
• Silo mentality: managers and staff not
communicating effectively.
Productivity can be improved
marginally by investing in training and
development programmes to improve
skills, knowledge and competence.
Managers often are unaware of how
employees spend the finite resource Time - nor how much of it is wasted.
Improve productivity and
profitability with GREAT™
GREAT™ is a business transformation
tool with a difference. Once trained,
employees can optimise an existing
process, or model and create
new processes and procedures to
improve productivity, efficiency or
communication by focusing on the low
hanging fruit.

• Provides tools that allow staff to
streamline systems, processes and
procedures
• Improves the way firms work
through better communication,
collaboration and use of technology
• Allows staff at every level to make
better decisions enabling them to focus
on important tasks for a successful
business
• Transforms the way organisations are
managed and increases profitability.
Your staff can use GREAT™ to analyse
and improve every process, including
realigning existing processes or
designing new ones. With GREAT™
you can also answer some basic
questions:
• Is the system or process necessary by
adding value to the business?
• Is it time-consuming – automated?
• Can duplication of effort be
eliminated? Is data being replicated?
• How could these processes be
improved?
• Do we have the right data managing
the business effectively?
Can you afford allowing your
competitors the edge by not adopting
GREAT, transforming your business
and embracing emerging technologies,
thus creating new opportunities and
revenue streams?

CONTACT

Katherine Bean at DVANA to
implement GREAT today.
Email katherine@dvana.com
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learning with
kit davies

Acting CEO of Hart Learning Group Kit Davies tells
Insight’s Giacomo Lee about recent successes and the route
through education that led him to where he is today

A

fter joining the Hart Learning
Group in 2015 as Deputy
Principal of North Herts
College, the rise of Kit Davies has been
one to watch. Appointed Acting CEO
of the Group in December 2017, Kit
now looks after not only the College,
but also apprenticeship-provider Hart
Learning & Development (HLD) and
Hart Schools Trust. Speaking with
Insight, Kit talks about the secret to
Hart Learning Group’s (HLG) success,
and the path through education that led
him to where he is today.
North Herts College (NHC) has
had some good news with Ofsted
results, and your recent shortlisting
for ‘Training Provider of the Year’

14

TES FE Award. What’s next,
and what’s the secret to NHC’s
success?
Our Ofsted inspection was a really
positive experience and one which
we’re really proud of; our report
demonstrates this success and the
progress we’ve made in the last
sixteen to eighteen months. We
have done a huge amount of work
with regards improving teaching,
training and delivering a great
student experience, which is our
core business, and the judgement
from Ofsted was that we’re a ‘Good’
provider. In certain areas such as our
traineeship/employability provision
and our courses for students with
learning difficulties and disabilities,

w w w. b i z 4 b i z . o r g

we’re graded as ‘Outstanding.’ The
report itself praises our teaching and
learning, our support for students and
the great work we do with businesses.
When we think about what HLG
is here for, it’s exactly that, and as a
single achievement for us it sets the
tone for where we go now.
The TES Awards is also a great
development for us at Hart Learning
and Development, our apprenticeship,
‘employee-facing’ part of the group;
they are nominated for Training
Provider of the Year. Gaining national
recognition for our apprenticeship
provision and the work we do with
businesses of all shapes and sizes is
particularly rewarding.

EDUCATION

biz4Biz

Tell us about your current role and
all the hats that you wear around
the Hertfordshire area.
Prior to the Acting CEO role I was
Principal of North Hertfordshire
College, playing a key role in the
teaching, learning and quality
improvements there. The CEO role
changes that a little bit; in two-fold
terms I’m probably more outwardfacing than before. For example, I sit
on the LEP board now, and go to chief
executive and public sector meetings.
I represent the post-16 sector at the
Hertfordshire County Council Forum.
In terms of engagement with businesses,
engagement with other senior leaders in
the public sector, that is something I see
as a priority going forward.
You started your career in English
language teaching and training.
What skills and experiences from
that time have prepared you for
your more mainstream roles?
My background is in language and
linguistics, so the study of language and
how people use language to interact,
to relate, to do stuff is at the core of
linguistics. I think teaching English as a
foreign language abroad and in the UK
is about how you relate to people, plus
cultural empathy. Once you’ve worked
abroad in a country like Japan, it really
hones your communication skills. You
need to build empathy with people, and
when you can’t speak the language, the
power of wider communication really
comes into play. You take that thought
and knowledge with you, looking at
how people react to what you say, how
they use body language. It helps in all
walks of life.
What was your career progression
from teaching to where you are
today?
I did a Language degree, and then I
worked in Japan. Academically, I then
completed a number of teacher training
qualifications, and a Master’s in Applied

Linguistics. That academic route took
me into the post-16 sector; my first role
in the sector was around me training
teachers and students in Academic
English, working through a university
partner. That was 20 odd years ago, and
the rest is history!
How was it living in Japan?
I love Japan. I love the food, I love the
culture. The people are great. Hugely
different, and interesting to what I was
used to it. I’d love to go back now I’ve
got kids, and take them to the centre of
Tokyo, to show them what it’s like.

What do you particularly enjoy
about working in Hertfordshire?
What I like about Hertfordshire is
What has been your proudest
there’s a great range of businesses and
achievement and toughest
employers to work with. We work
challenge to date?
with small one-man garages, and we
It’s the same answer! The journey we’ve
been on the last couple of years has been work with large multi-nationals; as
an education institution we can take
an exciting one, and we’re so proud of
our apprenticeship work and know
what we’ve achieved. Ofsted coming
that on our doorstep we’ve got likein rubber-stamped that. By nature an
minded employers who want to work
Ofsted inspection is a challenge, but
with us, who want us to train their
it’s one we relished and enjoyed. In my
next employees and to upskill and
career, the recent inspection has been
develop their workforce. I think that
my proudest achievement as a senior
leader; it’s tough leading an organisation makes Hertfordshire quite unique,
and the more vibrant it is, the more
as diverse and as large as ours through
opportunities there are for our students
an inspection process, but exciting and
and apprenticeships.
exhilarating also!
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Another night to remember with
The biz4Biz Awards 2018

B

igger, brighter and bolder,
the second biz4Biz Awards
celebrated the best businesses
Hertfordshire has to offer. Friday
March 2nd saw The biz4Biz Awards
2018 take place at Welwyn’s Tewin
Bury Farm Hotel, with businesses
from all across Hertfordshire braving
the weather for an evening of
celebrations.
With Barclays as main sponsor, and
esteemed TV presenter Eamonn
Holmes as host, the awards honoured
local businesses with a night full
of magic, music and merriment.
Finalists and local charities mingled
with members of the biz4Biz business
network, along with the dozen local
businesses who acted as sponsors
for the night. Of course, Insight were
there to enjoy it, too - well, we are the
official magazine for biz4Biz!
A total of 15 awards were up for grabs
on the night – read on to see all the
winners in full, along with some great
pictures from the night.

The night was a fantastic platform
for all nominees, and a fabulous
chance to network with local
companies and celebrate customers,
clients and fellow businesses. Live
jazz, amazing card tricks and a threecourse meal were only a bonus!
Remember - these impartial and
independent awards support your
local county. The awards are part

of the biz4Biz mission to provide
a coherent voice for businesses in
Hertfordshire – roll on the biz4Biz
Awards 2019!
Our chosen Hertfordshire-based
charity for the evening was Willow.
The awards were attended by Willow
founders Bob Wilson, ex-Arsenal
goalkeeper and TV presenter, along
with his wife Megs Wilson, who

bIZ4BIZ AWARDS 2018
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“

A great evening
celebrating success
with Eamonn Holmes,
Bob Wilson and the
best Hertfordshirebased businesses at
The biz4Biz awards,
and proud that the
Longcroft
team were finalists
in 3 categories.
Abi Purser
Longcroft Luxury Cat Hotel group

“

talked about their mission to help
seriously ill young adults fulfil
Special Days.
In support of their charity, a Silent
Auction was held with some
amazing prices up for grabs, with a
total of £5,129.98 raised! Visit the
site below to see how you can help.
www.willowfoundation.org.uk

AND the finalists were...
“

What a night at
The biz4Biz Awards!
So proud of
the Stevenage
business winners, and
there were a lot
of them.

“

Scott Crudgington
Stevenage Borough Council

Made in Herts

Sponsored by Altro Ltd
• Alroy Microwaves And Electronics Ltd
• Alyssa Smith Jewellery
• Brig-Ayd Controls Ltd
• Johnson Matthey
• Longcroft Luxury Cat Hotel Group
• POhWER Advocacy
• Puddingstone Distillery
• Quest Joinery
• Suzero Limited

H

HH

Best Apprenticeship

Sponsored by Hart Learning &
Development
• Cariad Marketing Ltd
• Diamond Beauty Training Academy
• John O’Conner (Grounds
Maintenance) Ltd
• Oaklands College
• Solveway Apprenticeships
• Sporting Futures

Best International Trade

Sponsored by Hertfordshire LEP
• Alyssa Smith Jewellery
• Cleveland Scott York
• Flamingo Horticulture Investments Ltd
• Spacechips
• Syntiga

H

H

Best Corporate Social
Responsibility

Sponsored by Airbus
• Coffee Ethic
• Community Voluntary Services for
Broxbourne and East Herts
• Families Feeling Safe
• JPA Furniture
• POhWER Advocacy
• Stevenage Football Club Foundation
• The Giving Machine
• Trinity Wealth Management Ltd

H

Best Executive Venue or Leisure
Facility

H

Sponsored by George Hay
• Aubrey Park Hotel
• Coltsfoot Country Retreat
• Hitchin Priory
• Needham House Hotel
• Sopwell House Hotel & Country Club
• The Farmhouse at Redcoats

H

H

Best Employment Services
Provider

H
H

Sponsored by One Facility
• BestStart Human Resources
• Driver Require
• Impellus Ltd
• James Newbury Appointments
• POhWER Advocacy
• Solveway Apprenticeships
• Thomson Training

Best Property Services Provider
Sponsored by BBW
• Affordable Windows
• AH Support Services Ltd
• Belvoir! Sales & Lettings
• First Property Management
• Mather Marshall Knebworth
• Procare Group

bIZ4BIZ AWARDS 2018

Sponsored by Needham House
• Ashbourne Insurance Services Ltd
• Cleveland Scott York
• Crane & Staples
• Futurelink Group
• HRJ Foreman Laws
• Moore Stephens Northern Home
Counties
• Smart Sure Insurance
• Trinity Wealth Management Ltd

“

H

H

Our team had a great time at the biz4Biz
Awards. We really enjoyed meeting Eamonn
Holmes and Bob Wilson and many old
friends - well done to all the winners and
those who braved the elements!
Community Voluntary Services for Broxbourne and East Herts

Best Marketing and
Promotional Services

“

Best Legal and Financial
Services Provider

biz4Biz

Sponsored by University of
Hertfordshire
• Cariad Marketing Ltd
• Daymedia Ltd
• DMLK Video
• E Marketing Support Ltd
• Modern Marketing Spark
• Strand PR Ltd
• The Outsourced Marketing
Department Limited
• Wagada Limited

H

HH

Best Technology Services
Provider

Sponsored by Hertfordshire
Growth Hub
• Brig-Ayd Controls Ltd
• Cheeky Munkey
• Daymedia Ltd
• iQuda
• Lumina Technologies
• Performance Telecom
• The Giving Machine
• Wagada Limited

H

HH

Business of the Year

Best Family Business

Sponsored by Richmond House
Wealth Management
• AH Support Services Ltd
• Altro Ltd
• Ashbourne Insurance Services Ltd
• Beattie Bros Transport Ltd
• Conamar Building Services Ltd
• JPA Furniture
• Longcroft Luxury Cat Hotel Group
• Puddingstone Distillery

H

H

Sponsored by Barclays
• Alyssa Smith Jewellery
• Blackmores (UK) Ltd
• Crane & Staples
• Flamingo Horticulture Investments Ltd
• iQuda
• JPA Furniture
• Longcroft Luxury Cat Hotel Group
• Needham House
• POhWER Advocacy
• The Giving Machine

biz4Biz Awards 2018 Winners

H

HH

Best International Trade
Flamingo Horticulture Investment

Best Apprenticeship - John O’Conner Ltd

Sponsored by Hertfordshire LEP

Sponsored by Hart Learning & Development

Best Executive Venue or Leisure Facility
Needham House

HH

Sponsored by George Hay

Sponsored by One Facility

H

H

HH

Employment Services Provider
BestStart Human Resources

Best Corporate Social
Responsibility - JPA Furniture
Sponsored by Airbus

Best Legal & Financial Services Provider
Crane & Staples
Sponsored by Needham House

Best Marketing & Promotional Services
Cariad Marketing Ltd

Best Technology Services Provider
Performance Telecom

H

HH

Sponsored by University of Hertfordshire

Best Family Business
Conamar Building Services Ltd

Sponsored by Richmond House Wealth Management

Made
in Herts
Johnson
Matthey

Sponsored by Hertfordshire Growth Hub

HH

H

Judges’ Award
Sporting Futures
Sponsored
by biz4Biz

Sponsored
by Altro Ltd

Best Property
Services Provider
Procare

H

HH

Business Person of the Year Alyssa Smith Sponsored by biz4Biz

Sponsored
by BBW

Young Entrepreneurs
Suzero
Sponsored by biz4Biz

Business of
the Year
Flamingo
Horticulture
Investment
Sponsored
by Barclays

The Judges on our Winners

H
H

Made in Herts, Johnson Matthey

Best Apprenticeship - John O’Conner Ltd

Sponsored by Altro Ltd

Sponsored by Hart Learning & Development

‘Beginning as a processor of both gold and silver bullion, today
Johnson Matthey harnesses the power of metallurgy and chemical
production in a range of cutting edge products. They have a
market cap of around £6 billion, its shares are regularly traded on
the FTSE 100, and their Head Office is based in Royston, Herts.
They are constantly innovating and promoting their product range
worldwide with a significant part of it ‘made in Herts.’

H

Best International Trade
Flamingo Horticulture Investment
Sponsored by Hertfordshire LEP

‘Flamingo Horticulture Ltd pride themselves on sustainable and
responsible sourcing with strategic partnerships with their growers
and customers. Their farms in Africa cover a combined total of
1,856 hectares and provide ideal growing conditions for flowers
and vegetables. Flamingo Flowers is
one of the largest
global suppliers of fresh
cut flowers, sourcing
and processing a
total of approximately
780 million stems per
annum, primarily for
the UK and continental
European markets.’

HH

Best Executive Venue or Leisure Facility
Needham House

H

Sponsored by George Hay

H

‘Needham House is a 4-star boutique hotel and executive venue
located in the village of Little Wymondley with 79 stylish en-suite
bedrooms, a 3-bedroom woodland lodge, spa and gym. It also
offers 17 corporate meeting rooms, all fully equipped with overhead
projectors or TV screens. The judges were impressed with the
executive facilities ranging from rooms suitable for small teams of
12 to a conference room capable of holding 200 delegates.’

Best Legal & Financial Services Provider
Crane & Staples
Sponsored by Needham House

H

H

‘Crane & Staples have been delivering expert legal advice to
residents and businesses in and around Welwyn Garden City
since 1938 and provide a wide range of legal services from family
law, wills, trusts and probate, through to property and commercial
law. The judges were impressed with the breadth of services
provided, and the firm’s client-focused approach to delivering
services and a high-quality customer experience.’

‘Established in Welwyn in 1969, and family-owned with a family
ethos, John O’Conner (GM) Ltd is a respected market leader
in grounds maintenance services. The judges recognised that
their apprenticeship scheme is now an integral part of the John
O’Conner recruitment process, offering young people opportunities
in Horticulture,
Business Administration
and Mechanical
Apprenticeships. With 25%
of staff having achieved or
working toward their work
place diploma in an open,
supportive and enjoyable
environment, John O’
Conner secure this award
for the 2nd year running.’

H

Best Corporate Social
Responsibility - JPA Furniture
Sponsored by Airbus

‘The judges said they could tangibly feel in JPA Furniture an inherent
“can do” culture that permeated all aspects of their business whether
dealing with customers, employees or the wider community. They
demonstrated a strong family ethos that cascaded into all of these
areas whether looking commercially
or compassionately. In particular, the
breadth and depth of their Corporate
Social Responsibility program was
most impressive, focussing on
engaging with so many aspects of the
local area and having a used furniture
recycling program that is an integral
part of their business proposal to any
potential customer.’

Employment Services Provider
BestStart Human Resources
Sponsored by One Facility

H

‘BestStart HR’s key driver is a passion to work with organisations
who see investment in HR as a strategic advantage. They have
grown through target-marketing specific sectors and building
professional relationships with other corporate service providers.
The judges were
particularly impressed
with the manner in
which they delivered
the full range of
HR services which
encourage greater
employer/employee
communication and
understanding.’

biz4Biz
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Property Services Provider
Procare
Sponsored by BBW

H

‘Procare Group deliver innovative solutions with first class
project management and provide an integrated blend of quality
construction, refurbishment, mechanical and engineering
expertise. Their blue chip client base extends across every sector
of industry including education, industrial, healthcare, commercial
and residential, and the whole
business is administered and
supervised by a dedicated
24/7 helpdesk team. The
judges were impressed by the
company’s commitment to their
clients and staff who clearly run
the business as profitably and
efficiently as possible.’

Best Family Business
Conamar Building Services Ltd

Sponsored by Richmond House Wealth Management
‘Founded by Chairman Con Dower in 1982, the company is now
run by sons Neil and Paul. High profile clients such as John Lewis,
Selfridges, MBDA and Tesla are testimony to the level of service
and quality they provide. Having doubled turnover in 2015/2016, the
judges were impressed by the way in which they maintained activity
through 2016/2017 and so effectively managed such sharp growth.’

HH

Business of the Year
Flamingo Horticulture Investment
Sponsored by Barclays

‘Founded in 1982 Flamingo Horticulture has quickly grown into one of
Hertfordshire’s leading businesses. Through its flowers and produce
subsidiaries their combined turnover exceeds £300m. Underpinning
this success has been a core commitment to sustainability through
strategic partnerships with growers and customers across 30
countries. The judges felt this was a model example of 21st century
capitalism, a substantial business working together with communities
to deliver wide ranging benefits not just to its customers but also to
those that contribute to its profitability.’

HH

Young Entrepreneur Award - Suzero
Sponsored by biz4Biz

‘Suzero was founded in 2014 when Ollie made a bet with Sam that
he couldn’t stop eating sugar for a whole month. Sam started home
baking snack bars, as he was frustrated that other bars advertised
as ‘healthy’ contained too much sugar. With Ollie’s help, they
developed the recipe into the tasty Suzero bars you can buy today.
They still produce all Suzero bars by hand in their
Cambridgeshire-based kitchen sourcing
their 100% natural ingredients locally.
The judges felt the real entrepreneurial
enthusiasm demonstrated by these young
people; as a consequence, this award
was created to demonstrate support
for the future of entrepreneurship which
Suzero clearly represents.’

Best Marketing & Promotional Services
Cariad Marketing Ltd
Sponsored by University of Hertfordshire

‘Cariad Marketing is a digital marketing agency based in Hertford
with a clear passion for their work. Their services cover digital
marketing consultancy, social media management and training,
content marketing and a whole lot more. The team have over 30
years’ experience and the judges were impressed by the vision and
passion of the management team and that each client gets access
to a digital marketing team and a dedicated account manager.’

H
H

Best Technology Services Provider
Performance Telecom
Sponsored by Hertfordshire Growth Hub

‘Performance Telecom provide a comprehensive suite of telecom
services to companies and contact centres which include customer
experience improvement, inbound call management, running a
contact centre, agent motivation
and processing secure card
payments over the phone.
The judges were impressed
with Performance Telecoms’
innovative technology which
solves a wide range of complex
challenges for its clients.’

Judges’ Award - Sporting Futures
Sponsored by biz4Biz

‘Sporting Futures Training UK Ltd are a homegrown coaching work
force within the Stevenage School Sports Partnership. A registered
apprenticeship training provider since March 2017, the company
is involved in developing personalised learning pathways and
delivering sporting accreditations for young people aged 16-24.
The organisation has been involved in the
development of Teaching Assistant and
Teaching Apprenticeship Standard groups,
and now plans to develop the potential for
teacher training which the judges found to
be particularly important both for students
and educators. This special Judges’ Award
was created to recognise the importance of
their activities.’

Business Person of the Year
Alyssa Smith
Sponsored by biz4Biz

‘Only launched in 2010, British jewellery designer Alyssa Smith
has grown the business from her bedroom floor to create an
internationally renowned jewellery brand. Her entrepreneurial skills
forged a partnership with F1 Presenter Suzi Perry to develop a
niche motorsport collection. Partnerships have now been formed
with Silverstone and Brands Hatch race teams, demonstrating
Alyssa’s key marketing skills. The judges were blown away by
her passion, drive and innovative use of social media to drive the
company, and her presentation encouraged the judges to create this
special Business Personality of the Year award.’

Ashbourne Insurance

“

“

Well done to the biz4Biz
team for working so hard through
the weather and making sure the
event could go ahead. You deserve
your own award!
Finalists in Best Family Business &
Best Legal & Financial Services Provider

bIZ4BIZ AWARDS 2018

“

We had a great time at
the biz4Biz Awards. Well
done to all who braved the
snow and congratulations
to all the winners and
finalists.

“

George Hay Chartered Accountants

biz4Biz

“

The Driver Require team
would like to thank The
biz4Biz Awards and Tewin
Bury Farm for an entertaining
evening celebrating the
success of businesses
across Herts.

“
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E Marketing
Support Ltd

Community
Voluntary
Services for
Broxbourne
and East
Herts

Cariad
Marketing
and
Ashbourne
Insurance

Longcroft
Luxury Cat
Hotel Group
Stevenage
Football Club
Foundation

Driver
Require
Bob and Megs
Wilson,
Peter Smits
Ashbourne
Insurance
iQuda and
POhWER
Advocacy

Strand PR

big

interview
Airbus’ Andrew Stroomer talks space,
Stevenage and science in an
exclusive interview with Insight

BIG INTERVIEW

But what’s the plan for the year and
decade ahead? Insight gets into the
cockpit with Andrew Stroomer,
ADS site manager and UK business
development director for Airbus
Space, in an exclusive interview on
Herts, Mars and beyond.

L

ast year was a big one for
Airbus Defence and Space
(ADS). The Herts-based
company began the year by opening
its Airbus Foundation Discovery
Space, launched by none other
than astronaut Tim Peake himself,
and ended it with more successful
launches of its Stevenage-assembled
satellites. This was extra good news
for an enterprise made famous
by the Rosetta spacecraft success
story, having assembled parts of the
comet-probe which made worldwide
headlines in 2014.

ADS has been made famous by
projects like the Rosetta mission,
but what else happens outside of
the big innovations?
We’ve got two very different streams
of activity. There’s the telecoms
business, which is very commercial,
and very export and business-driven.
At Airbus we make 25% of the
world’s telecom satellites, and the
heart of that is here at Stevenage.
That’s one line of activity, alongside
quite a different business delivery
from our institutional science side.
The science missions are very much
one-off, and those are specialised
and technically challenging. What’s
nice about the business is we can
take the innovation and the specialist
expertise we have on the science
missions, and apply it to telecoms,
and we can take the telecoms
processes and apply them to the
institutional business. We like to get

biz4Biz
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the best of both worlds here.
ADS became a household name
thanks to the Rosetta comet
probe. How involved were you in
the whole project?
Most of the real work was done
prior to my appointment, but the
team in Stevenage certainly made a
major contribution to that with the
platform systems, and significant
parts of the Rosetta satellite. The
team here was also responsible
for the critical wake up call of
the satellite when it made its final
transition to the comet.
What has been Rosetta’s effect
on the company’s fortunes?
When something comes through the
factory and attracts the wider public
interest, it’s inspirational for the
people who work here, and hopefully
for the town and whole region. We’re
really trying to make the best of
that, and show people that on their
doorstep is a fantastic world-class
industry. Come 2020 when we have
our Mars rover that’s been built in
Stevenage landing on Mars, that’ll be
another absolutely amazing, worldlevel event.
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‘Come 2020 when we have our rover landing on Mars,
that’ll be another amazing, world-level event’
What projects are currently
ongoing at ADS?
The European Space Agency (ESA)
has the ExoMars programme, and
as part of it there’s a mission to
land a rover on Mars in 2020. We
in Stevenage are responsible for
building that rover; we have a test
facility which is testing its ability
to get through various terrains, up
and down slopes, going from one
place to another. We’ve got a series of
prototypes like Bridget, the one that
kicked it all off, and the ones after
that are known by the ‘BR’ names;
so we’ve had a Bridget, a Bruno, a
Bryan. All of these development
models are doing different
things, and we’re now building
more prototypes to test different

30

characteristics including structural
integrity, and electrical performance.
They’ve all got their own individual
characters and names, and people get
quite attached to them.
Do you have a favourite?
Well, Bruno is the one that does
most of our work at the moment,
and that’s the one we show off to the
media. And as Bridget started it all
off, she also gets quite a bit of respect
and care from everyone!
What is the future of ADS beyond
2020’s Mars rover landing?
We are involved and will continue
to be involved across the space value
chain; we even operate our own
Skynet satellites for the MOD. It’s

w w w. b i z 4 b i z . o r g

really an exciting time for the space
business, because we’re starting to
see a lot of attention now on satellite
mega constellations. I expect in the
new few years those two ways of
delivering telecoms and observation
satellites will become increasingly
close together.
We’ll see more in the way of exciting
science missions looking at exoplanets, so planets that are capable
of supporting life outside the solar
system. We’re looking at missions to
Mars that will not only land there,
but also bring samples back to Earth.
All these things are interesting areas,
and they’ll become more accessible
once the cost of access to space
comes down.

BIG INTERVIEW
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What are all the hats you wear in
and out of Airbus?
Inside Airbus I look after the
business development for the Civil
Space Strategy in the UK, interfacing
with the government and the space
agency across all the different
domains. I’m the site director here
for Stevenage, which gets me really
interested and engaged in the
operational side of things. Alongside
that, I’m Business Representative on
the Hertfordshire Local Enterprise
Partnership (LEP), which was
triggered by the joint work we did to
create the Airbus Discovery Space
STEM centre.
What impact do you think Airbus
has had on Stevenage and Herts
in general?
If I’m honest, we still find people
who are quite surprised to find
this business is happening on their
doorstep. Things like Rosetta have
changed that a bit, and general
interest in the space industry has
also raised our profile. I think we’re
always keen to raise awareness of
what’s happening in Stevenage and
in Hertfordshire, and I think it’s
something we should all be proud of.
Is there a particular part of your
day-to-day role that excites you?
The most exciting part is every day
is different! So, day to day I could be
doing anything from talking to the
government about Brexit, dealing
with operational issues on the
Mars Rover, or talking to people on
cultural-type issues. Anything can
happen on any given day.
Can you give us a potted history
of your career to date?
I grew up with an interest in
aeroplanes and aerospace and so on,
so I followed that and did an
aeronautical engineering degree. I

then fell by chance into the space
industry into what was called British
Aerospace Space Systems, ending
up on a scheme that went round
different British Aerospace sites,
finally ending up here in Stevenage.
I just fell in love with the space
business and went on from there.
What’s been the toughest
challenge in your space career to
date?
I was part of a team that had to
put together a big private finance
initiative (PFI) around the Skynet
5 satellite for the Ministry of
Defence (MOD) Skynet satellite
communications system. Skynet
provides the MOD’s essential
communications when they’re out
in theatre, and around 15 years
ago we took a step to deliver that
through a PFI. We constructed a
scheme to borrow a billion pounds
from banks, and with that money we

commissioned a set of satellites to be
built, plus a whole service company
around that to deliver the services
to the troops on the ground. It was
really an end-to-end exercise as we
went through a number of challenges
to educate the bankers and the
lawyers about the space business,
all the while making sure our
customers and users on the ground
were getting the services that they
needed – that was a fantastic thing to
be involved in.
Do you have a favourite area of
Herts?
I live in Letchworth so I should
stand up for that really! It’s got a
great unique character, coming from
the Quaker heritage. You can feel
all the history of the initial town
planning. Generally, across the region,
I appreciate that it doesn’t take much
to step out of the industrial areas into
the most attractive parts of our region.
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THE AWard winning crane & staples

C

rane & Staples is an
innovative and multi-award
winning independent law
firm established in 1938 in Welwyn
Garden City.
We are a firm which prides itself
on both legal expertise and
understanding our clients’ needs
across a diverse and complicated
range of areas. This ranges from
commercial, employment and
property law, to significant lifetime
events such as family law and
divorce, and sensitive areas of later
life planning and bereavement.
Nearly 90% of our work comes from
happy clients who return to us, from
their recommendations to family and
friends, or from professional referrals.
We are passionate about the skills
and training of our people and the

quality of the legal service and client
care we provide. We were the second
firm in Hertfordshire to achieve the
Law Society’s Quality Mark Lexcel.
As a firm Crane & Staples is well
connected in Welwyn Hatfield.
We have always been a proactive
firm within the local and business

Proud to provide expert
legal advice to families
and businesses in
Welwyn, Hatfield and
Herts since 1938.

Best Legal and
Financial Services Provider
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community and run a regular
programme of fundraising activities to
support local charities.
As we celebrate our 80th anniversary
this year we were delighted to have
been named Best Legal and Financial
Services Provider and finalist in Best
Business at the 2018 biz4Biz Awards.

BUSINESS

SMEs can K
benefit
with KEEP+

biz4Biz

EEP+ is a £9.3m European
Regional Development Fund
(ERDF) supported programme
for Small and Medium Sized
Enterprises (SME) to access knowledge
and know-how through university
collaborations.

This is a three way collaboration
between a business, a university and
a graduate employee who will work
with the business to achieve agreed
goals (limited capital funding may also
be available to support the approved
collaborative activity).

It provides flexible opportunities
for knowledge exchange, enabling
businesses to access specialist expertise
for the development of new products
and services.

• Research and Innovation
Collaborations (RICs)

KEEP+ is a match-funded
programme, with part of the cost of
each activity being met by the ERDF
and part by the SME.
How can your business benefit
from KEEP+?
Two key interventions on offer include:
• Knowledge Exchange and Embed
Partnerships (KEEPs)

This is a collaborative research and
development activity for projects
requiring more feasibility work and
greater levels of research support
than a KEEP (limited capital funding
may also be available to support the
approved collaborative activity).
Further information about the KEEP+
programme can be found at
www.KEEPplus.co.uk, or contact us
at the University of Hertfordshire to
discuss how the scheme can benefit
you at be@herts.ac.uk.

The KEEP+ programme can help small and medium
sized enterprises develop new products and
services, in collaboration with universities.
The scheme provides match funded grants for you to access
university experts to support the development of your project.
For more information, visit www.keepplus.co.uk,
or contact us at the University of Hertfordshire.

be@herts.ac.uk

01707 286406

@UH_KnowledgeEx
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APPRENTICE
OF
THE
YEAR
NATASHA PARRY
What made you want to take up an apprenticeship?
After completing my college course I didn’t feel ready to go off to
university but wanted to stay in education based around sport.
How has the apprenticeship with Sporting Futures
Training helped you so far?
Before joining Sporting Futures Training (SFT), I was a very
private, shy individual with no confidence when working with
new people or in groups. Since working and training with SFT I
have been able to find my confidence and feel like part of a team.
What have you enjoyed the most as a PE Apprentice?
Learning with and from others as well as my own experiences.
Also, making friends and having great connections. Most
important has been seeing the impact I have on young people,
big or small.

School PE Apprenticeships with
Hertfordshire Based

Sporting Futures Training
Creating Opportunities to Inspire and Achieve
through PE and School Sport
An outstanding average of 87% Achievement rate since 2011

After this
apprenticeship:
My next steps will be
towards reaching my goal
of being a qualified teacher
/ sports coach. I have a
place at university studying
Physical Education.

For Information:
Email: admin@sportingfutures.co.uk
Telephone: 01438 791068

Business Technology Centre, Bessemer Drive,
Stevenage, Herts, SG1 2DX

www.sportingfuturestraining.co.uk
SF_TrainingUK

Hertfordshire’s Digital
Marketing People
We’re passionate about delivering marketing results
to grow your business, getting your website to the
top and going that extra mile to see you succeed.
• We explain what we do • We deliver results
• We don’t over promise

• We have brilliant people

SEO | Social Media | Training & Consultancy | Digital Marketing | PR

01727 260187 • www.wagada.co.uk
Suites 15 & 17 | Stanta Business Centre | 3 Soothouse Spring | St Albans | Herts | AL3 6PF
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SportingFuturesTraining
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arketing has changed
dramatically in the past
20 years. Today, a plethora
of digital marketing opportunities
sits alongside the traditional, offline
channels, offering unprecedented
choice and potential to businesses
everywhere. Using an integrated
approach to marketing, you can utilise
as many different marketing channels
as you like, to reach as many people as
possible.
Mix your mediums
Why take an integrated approach,
instead of just sticking with the triedand-tested marketing methods you
know well? Here are some reasons for
you to consider:
• Reach new audiences. You can reach
out to more people (and diversify
your audience) by engaging through
new mediums, whether that’s social
media, email or online advertising.
• Engage with your followers. Social
media lets you build interactive
relationships with people who are
interested in your brand.
• Reinforce your brand identity.
Many people who become aware of
your brand through one medium will
also notice your marketing activity
through other channels. Different
media can be used to reinforce your
message and make it stronger.
Tailor your toolkit
Every business and every brand is
different. The beauty of integrated
marketing campaigns is that you can
pick and mix exactly the right blend
of techniques for your business and
audience. At Wagada we devised
a multifaceted integrated media
campaign for a modular building
company, utilising traditional
techniques such as direct mail,
brochure production and trade press
advertising, alongside social media
campaigns, blogging, SEO and video
production.
Don’t worry about ditching a
marketing medium if it’s not going

MAKING THE MOST OF
INTEGRATED MARKETING
CAMPAIGNS
to work for you. If you have a very
traditional business such as a funeral
parlour, there may be no point in
creating a social media presence. If
your audience are young students
who communicate online and move
house a lot, you might choose to
forego a postal campaign.
Keep it consistent
The key to a good integrated
marketing campaign is to keep
your communication consistent
across channels. Your brand identity
and tone of voice should remain
recognisably ‘you’, whichever type of
marketing medium you’re using. As
we’ve seen, your audiences are likely
to overlap between channels, so the
video you post on Facebook needs
to reflect the same brand values
and personality as the poster they
see at the bus stop. The marketing
campaigns we produce for a nursery
group all reflect the same friendly
and reputable persona across the

nursery’s own blogs, the print
newsletters we produce for parents,
and our authoritative online articles
for educational websites.
Ask the experts
If you’re dipping your toe into
unfamiliar marketing channels for
the first time, you don’t have to do
it all yourself! Perhaps you don’t
have the skills in-house to devise an
effective social media strategy or to
get those emails past the spam filters.
At Wagada, we can help you get the
most out of integrated marketing.
Our services include SEO, social
media, training and consultancy,
digital marketing strategy and
planning, content marketing, email
marketing, Google Adwords, video
production, website copywriting and
PR services.
Visit wagada.co.uk to find out more, or
contact us for a chat on 01727 260 187.
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IS YOUR BUSINESS
GOOD TO WORK FOR?

A strong, relevant and well-communicated employee
benefits package not only helps you recruit the best
and most able staff, it can also play a major role in
retaining happy, engaged and productive workers
AN INNOVATIVE APPROACH TO ATTRACT,
REWARD AND RETAIN EMPLOYEES
Our new employee benefits portal, offers a wide
range of valuable benefits and services, many of
which are discounted for your employees, including:
• Will-writing and legal services
• Mortgage services
• Foreign exchange
• Tax returns and accounting
• Financial planning
• Discounted gym membership
• Cycle to work
• Childcare costs

AN INNO
VATIVE
APPR
REWARD
AND RE OACH TO ATTR
TAIN EM
ACT,
PLOYEE
S

Plus, an invaluable financial
knowledge centre

If you need some advice on your current benefits package,
or you would like to discuss introducing one, call Ian Jenkins,
Director on 0333 241 3350 or email ijenkins@richmondhousecs.co.uk.
Or visit us at www.richmondhousecs.co.uk

BUSINESS
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managers who sometimes overlook
their own needs, we provide sound
financial planning, including
important components like
pension arrangements and wealth
management strategies.
Working with businesses of all sizes
and from all sectors of the economy
in Hertfordshire and beyond, our
employee benefit solutions empower
and reward staff. We undertake much
of the work, providing you with an
efficient and cost-effective solution
for your staff.

HERTS AND MINDS
H
ertfordshire is known for
being home to many towns
favoured by commuters.
London offers a diverse range of
employers, typically offering higher
salaries – which helps compensate
for the commute – along with
good working conditions. That
may be the case, although of The
Sunday Times 2017 best companies
to work for, only one of the top
20 is headquartered in London.
Hertfordshire towns such as
Stevenage, St Albans, Hertford and
Bishop’s Stortford have a lot to offer,
however, hosting some exceptional
businesses, both large and small.
Working for a ‘good’, local employer
clearly has its attractions. But what
categorises an employer as ‘good’?
What makes people want to come
and work for your firm? Salary
is inevitably the most important
element for most people. However,
it’s increasingly just one factor.
Financial well-being is important.
If you’re looking to attract and retain
staff, offering a comprehensive staff
benefits package will help; it also
demonstrates that you consider
staff well-being, including financial

well-being, as important. Whilst the
introduction of auto-enrolment is a
significant part of employees’ future
financial well-being, it is only a part.
There is much more employers can
do; the question is how can firms
provide employee benefits efficiently
and cost-effectively?
At Richmond House Corporate
Services – originally part of the
Richmond House Group (RHG) –
we provide a ready-made solution,
delivered via an online, passwordprotected portal, personalised with
your firm’s details. The portal gives
employees access to all or some
(you decide) of the services we offer,
many of which are discounted. These
include wills and conveyancing,
childcare vouchers, tax return and
accountancy services, and foreign
exchange. There’s also a knowledge
centre full of useful financial
information and guidance.
Wherever possible, we’ve selected
leading, local professional services
firms e.g. solicitors and accountants
to deliver services.
Wealth management strategies
For the directors and senior

Often our first engagement with a
client is to undertake a review of
their existing plans and benefits
arrangements, and then offer advice
and guidance on how these could
be strengthened, streamlined and
updated. We proactively engage
with our clients’ workforce and
ensure they understand the benefits
available to them.
We put our clients’ needs firmly at
the centre of everything we do. This
approach has led to the development
of long-lasting relationships with our
clients and their employees.
Are you looking to attract and
retain staff?
If the answer is yes, Richmond
House Corporate Services can
help. Our expert team has a clear
understanding of business issues.
Whether you have an
existing adviser or
not, talk to us, we can
make a difference.
To find out more,
contact Ian Jenkins
below or visit
www.richmondhousecs.co.uk
CONTACT IAN JENKINS

T: 01438 345756
E: ijenkins@richmondhousecs.co.uk
W: bit.ly/2D8vCuL (Linkedin page)
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Business supporting
local people in need
Stevenage Community Trust awards grants to organisations and individuals
across Stevenage and the surrounding villages to fund projects and
equipment to ensure charities, voluntary groups and sports clubs can
provide invaluable support to local residents from all walks of life.

“Thanks to local companies and individuals,
we have given over £1m in grants since 1990.”
To find out more call 01438 525390
or visit www.stevenagecommunitytrust.org

£1m

FOOD

FOOD FOR

THOUGHT
food, she’s so voluptuous! And I’m sick
of ‘healthy’ cooking dishes which are
always all over the TV too.

Where is your favourite place
to eat in Hertfordshire for a
business date?

The answer to this question would
have to be the Hermitage in Hitchin.
I’ve had many business lunches here
with my business partner, where
we have come up with some of our
biggest and most successful ideas.
And yes, it always involves a glass of
two of wine, for creativity!

What is your idea of food heaven?
My idea of absolute, full-blown food
heaven would always involve steak, a
huge platter of seafood, or my most
recent favourite of tiramisu, which
I fell in love with on a recent trip to
Naples - they made the best tiramisu
I’ve ever tasted in my life!

What is one thing that must
always be in your fridge?

There are obviously a million ways
to answer this question, but seeing
as I’ve often posted photographs of
the entire contents of my fridge on
social media, people would know if
I’ve told a porkie and pretended to be
super healthy or posh! So, the things
which are always in my fridge are a
good bottle of gin, and an even better
selection of mini Fever-Tree tonic
waters in assorted flavours.

Who is your favourite chef?
Other than my mum and
sister? It’s got to be
Nigella! Nevermind the

What is your favourite dish from
there?
I am really predictable, because I’ll
always order a steak - rare, with
peppercorn sauce, and about a
million sides.

Where in Hertfordshire would you
recommend for a family meal?
You really cannot go wrong with the
George 4th in Baldock, on London
Road. It’s one of the only places I
know that always seems busy (other
than Nando’s!)

What dish would you order from
there?

Unfortunately, the steak there doesn’t
score a 10 out of 10 for me, but lots of
other dishes are top notch, including
the pie, the chunky battered fish finger
sandwich, the chicken and bacon
salad (with a side order of chips!) and

biz4Biz

PROFILE
Name: Alyssa Smith
Job title: Jewellery De
signer
and business owner
Company: Alyssa Sm
ith
Jewellery
What town in Hertfor
dshire do
you live in? Baldock

the ham and eggs are also brilliant.

What is your favourite recipe to
cook at home?

Again, I am unsure whether to lie and
say that I’m a dab hand in the kitchen
and a culinary guru. But as I think
honesty is always the best policy,
I’ll have to admit I am not as good
at cooking as I am at making
gingerbread men and Jammie
Dodgers in sterling silver. Very many
people (including TV chef James
Martin, who was not impressed) saw
my attempt of a jam roly-poly on
Twitter last September, which turned
out more like a brick - impossible
to roll, and definitely impossible to
eat. So I think my favourite recipe
to cook is a Greek salad, because it
involves no cooking, and a mere bit of
chopping, and a whiz of olive oil and
balsamic vinegar. Perfect!

Where is the best restaurant to
let your hair down after a hard
week’s work?

Cultivo Lounge in Letchworth is great
for an after-work wine and bite to eat,
if you’re not looking for anything too
‘upper crust.’ It gets an extra gold star
from me because they allow you to
take your dogs in too. They even give
them biscuits!

What is an ideal snack?

A bowl of chips with garlic mayo,
plus a pack of Hobnobs dipped in
tea, followed by a McFlurry.
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Daniel Ellis, studying Level 2 Diploma
in Food & Beverage Service.

The kitchen with a little more hart
Hart Kitchens provides North Hertfordshire College students with a great
starting platform - and you with a great meal.

T

ucked away at the back of the
North Hertfordshire College
in Hitchin is a clean and
contemporary restaurant serving
dishes that wouldn’t be out of place at
an upscale hotel or cool high-street
bistro, food such as lamb and fish
and a range of decadent desserts. The
space is light and airy, and a far cry
from the grey drab vista of Hitchin in
the early months of the year.
Perhaps even more surprising is
that Hart Kitchens is completely
student-run. The kitchen provides
an excellent platform for catering
and hospitality students of North
Hertfordshire to polish the tricks
of the trade before setting foot into
some of the most coveted positions
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within the industry. One student has
even been offered a job as far as Star
Inn – a Michelin star establishment!
Staying in Herts, graduating students
can expect to fill positions such as
head chef at The Hermitage (which
one student has achieved at just 25!)
After a warm greeting from students,
we were shown to comfortable
ergonomic seating and supplied with
drinks, menus and bread fresh from
the oven; a fantastic surprise!
For my starter I opted for the egg
salad, which was wonderfully
refreshing with a very flavoursome
dressing. My colleague’s mushroom
soup was very tasty with a smooth
savoury finish; it went perfectly with
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the freshly made rolls.
Despite a menu of wonderful
options, I didn’t have to deliberate
over my choice of main course for
even a second. I adore both roast
lamb and black pudding stuffing, but
until my visit to Hart Kitchens I was
yet to experience both in the same
dish. I was not disappointed. My
lamb was very tender and the black
pudding made a hearty companion,
both complimented with a generous
dousing of gravy - perfect for a cold
wet day! This dish was served with
carrots, beans, parsnips (another
favourite!) and fluffy roast potatoes.
As great as my meal had been thus
far, dessert was truly something else.
I would be lying if I said I didn’t

FOOD

have a thing for Bakewell tarts, but
this Bakewell tart was exceptional.
The pastry was soft and crumbly,
smothered in a deliciously sweet
raspberry jam, followed by a sweet
almondy moist cake and crown of
sliced almonds. The whole dessert
was dusted in icing sugar snow
and served with thick fresh cream.
I would highly recommend this
dessert to be enjoyed with one of
the many coffee options available.
The almond and coffee - sweet and
smouldering - make a fantastic
combination.
The students working on that day
were L1 Diploma students supported
by more experienced learners.
While some of the staff had only
been working in the restaurant
since September, they had already

biz4Biz

developed their skills in conversation
and made a remarkable leap from
nervous to eager. The tutors dictate
the day-to-day menu, but students
have an opportunity to show off
their stuff at the bi-monthly theme
nights. Recently, the restaurant put
on a Burns Night theme evening
with a Scottish parent directing
the ceremonies. The evening was
completed in true Scottish style by
bagpipes and even an Address to the
Haggis.
However, the most surprising thing
about Hart Kitchens is that you can
get a delicious meal for an amazingly
low price. Theme nights are around
£15-£18 and include the whole meal
and often some beverages, while a
weekday three course lunch will set
you back just £7.95.

For info on Hart Kitchens
or to book a place at a theme
evening go to:
www.nhc.ac.uk/hart-kitchens
or call 01462 471076
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economic growth solutions

H

Manufacturing Growth Programme provides support boost for SME manufacturers

ertfordshire is benefiting
from a grant programme that
supports SME manufacturers
to bring in external expertise for help
with growing their business.
The Manufacturing Growth
Programme (MGP), funded by the
European Regional Development
Fund and delivered by Economic
Growth Solutions (EGS), has helped
companies across the UK to grow,
develop new products and overcome
production and business issues that
were previously holding them back.
It is managed in Hertfordshire
by Amanda Freeland and will be
providing grants to over 100 local
manufacturing SMEs in the coming
year. Amanda formerly headed up
the Hertfordshire Growth Hub, so has
in-depth knowledge of local small
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and medium-sized businesses, what
kinds of support they may need, and
how to help them access it.

manufacturers grow and improve and
giving them the opportunity to apply
for an average grant of £1400.

Amanda says “With over twenty
years in SME business support, I am
100% committed to helping small
firms to prosper and grow. This
scheme is very effective; we do all
the paperwork, saving clients and
consultants lots of time, and this
really is the fastest grant application
(and payment) process I’ve ever seen.”

This programme is already making
a difference because the range of
eligible projects is wide, and the
flexibility of the grant also means
firms can simply use a consultant
already known to them, or get help
to find someone with real experience
in understanding and achieving the
business’s goals.

More than 1800 small to mediumsized manufacturers across England
have been given a business boost over
the last fifteen months thanks to this
£9.7m business support initiative.
Amanda is the latest to join the
team of experienced manufacturing
growth managers, providing access
to specialist assistance to help

For more details, email
amanda.freeland@egs.live or call on
07973 946529 to discuss a project.
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THE BENEFITS OF
A VOCATIONAL
PATH INTO INDUSTRY

T

he skills shortage in
engineering is an ongoing
concern for engineering
companies in the UK. A recent
employer survey by the Stevenagebased Institution of Engineering
and Technology (IET) on skills
and demand in industry shows
that almost half of employers face
challenges in the skills supply when
recruiting new staff.
The quality of young people to
fill training and employment
opportunities is a particular worry.
Many aspiring engineers not only lack
the necessary qualifications, skills and
experience, but also personal skills
like attitude and motivation.
This points to an urgent need for the
gap between education and work to
be bridged more effectively. Providing
young people with a structured
experience of engineering is an
essential part of the process to inspire
and recruit fresh talent. Done well,
work experience can teach a student
about the relevance of engineering,

and bring it to life in a concrete way
whilst helping to prepare them for the
world of business.

opportunity to see the exciting career
choices within our business firsthand.”

It’s also important for schools to
do their bit to engage and inspire
pupils on the potential of other paths
into industry. A close partnership
between employers and educational
institutions to design the content
of vocational courses can help to
develop the specific skills employers
need and support work-readiness in
young people.

It’s clear that industry and young
people need each other, and
employers need to work more closely
with schools and colleges. The
engineering skills challenge cannot
be solved by one party alone and
government, industry and education
all have a role to play.

Zevi Watmough at Luton-based
engineering company Leonardo
agrees: “Work experience placements
are a great way to help schools
and colleges promote the exciting
opportunities within engineering and
to encourage students to take STEM
subjects for A-level or pursue an
apprenticeship.
“From a company perspective, it
allows us to build partnerships with
academia within our community
and provide young engineers the

STEPHANIE BAXTER

Education and Skills Lead
for the Institution of Engineering
and Technology

w w w. b i z 4 b i z . o r g

43

H

Insight’s Giacomo Lee takes a field trip to the
Royal Veterinary College’s Hertfordshire campus

idden out in the plains of
rural Hatfield, one would be
surprised to find a beating,
cutting-edge heart to the Royal
Veterinary College. It’s easy to overlook
when coming across the other jewels of
the college’s Hawkshead Campus. For a
start there’s the Queen Mother Hospital
for Small Animals, a large facility
with a 200-strong staff and a 24-hour
Emergency Room which has treated
pets ferried in by helicopter from afar as
the US and UAE no less. Its academic
departments meanwhile have seen
recent success in combating the ‘red mite’
epidemic amongst UK poultry.
Emergency Care and more
Housed in The Queen Mother Hospital
for Small Animals is the Emergency
Referrals and Critical Care Service,
which shares the same clinicians as the
rest of the hospital. Its team is the largest
in Europe, with six team members
having been awarded a Diploma by
the American College of Veterinary
Emergency and Critical Care, whilst
others are currently in training for the
qualification.

one of the best equipped veterinary ICUs
in the world. Commenting on how inhouse resources support the treatment
of frequently seen conditions such as
bleeding disorders and trauma, co-head
of the services Dominic Barfield said:
“Emergency small animal referrals at the
RVC can come in all shapes and sizes,”
adding that “the ability to have 24-hour
veterinary and registered veterinary
nursing care allows the monitoring that
is required for critical patients. Important
decisions often need to be made
overnight.”
Cutting-Edge Science
Looking beyond the modern
accommodation and state-of-the art
Teaching and Research Centre, there’s

The RVC service is the only Level 1
Veterinary Trauma Centre in Europe,
and is the 5th busiest in the world. Its
unrivalled level of critical care for pets
with any critical disorder is delivered in
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Another animal-based wonder is the
laser-based tomographic measurement
system called Particle Image Velocimetry
(PIV). The system incorporates a cicada
wing attached to a flapping device (or
‘flapperatus’), which is then illuminated
in ultraviolet light to capture the surface
geometry, along with green laser light to
capture the aerodynamics generated with
each flap.
Equally inspiring work is taking place
in stem cell therapy research, with
groundbreaking work on horse joint
disease already being applied to human
research. Proof then that the Royal
Veterinary College is abuzz with future
discovery, and another shining example
of why Hertfordshire is the UK’s centre
of science.

R Bomphrey, Structure and Motion Laboratory, Royal Veterinary College.

A world of discovery at
the royal veterinary college

more of the forward-looking in the
RVC’s Structure and Motion Laboratory.
Here you find that cutting-edge heart,
with researchers creating GPS tracking
devices for big cats, to plane prototypes
designed to monitor the flapping
techniques of flying geese. All software
and hardware is manufactured inhouse, resulting in little wonders like a
quadcopter designed to examine how
mosquitoes fly around in the dark of
night. Sounds a little dry, until you factor
in the applications of such research onto
the developing ‘drone delivery’ market.
Amazon packages may soon be safely
making their way to your front door
while you’re fast asleep.
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Name:

Helen Thomson

Job Title:

Founder and Trainer at
Thomson Training

Interests:

Live music, promoting
emerging musicians, writing,
photography, long walks

What do you do in your current
job/business?

There’s a growing soft skills gap in this
‘messaging’ culture we now find ourselves
in. I bridge that gap with in-house,
tailored coaching sessions as run for
small groups, focusing on the areas which
affect business profits and productivity
– sales and customer service, internal
communication, and leadership. Managing
millennials is a hot topic at the moment,
and you might have seen my page about
this in the last edition of Insight?

What was your first paying job?
Driving a tractor on the family farm, but
in the ‘real’ world it was as a recruitment
consultant in London.

Who or what has been your
biggest influence or inspiration?

Sir John Harvey Jones has to be up there,
who I arranged to meet after being
inspired by his Trouble Shooter TV show.

What is your favourite thing
about working in the industry?
Being able to tailor solutions and

confounding expectations of what training
can achieve. Many people feel that
training is synonymous with a stand-up
lecturer. But that’s not how I deliver my
training; I aim to be more approachable.
I work with groups of up to four so
it’s directed but conversational. I work
to uncover the blocks before trying to
share new ideas, using a respectful, nonintimidating approach, which makes all the
difference. It gives me a real buzz.

What has been your greatest
achievement?

I think being awarded Hertfordshire
Businesswoman of the Year in 1990
and then Outstanding Young Person of
the Year for Academic Leadership and
Accomplishment from the British Junior
Chamber in 1992 are way up there and
certainly propelled me along an exciting
path. Or beating breast cancer in 2010.
Fingers crossed.

Have you ever changed career?
If so, would you recommend it?
I have changed career possibly more
times than I have changed my hairstyle!

I would certainly recommend it as
it’s astonishing how transferable skills
really build a portfolio which enables
me to relate to people of all ages and
backgrounds. I started as a recruitment
consultant, then found people asking
me to train their staff, which was very
exciting, and that developed into
Thomson Training. I have since been a
professional photographer, trained in
psychotherapy and mediation, and most
recently I started an altruistic music
foundation and still run a small record
label.

If you hadn’t worked in
business, what would you have
liked to have done?

I always wanted to be a farmer. Sadly, my
dad found he had other ambitions when
he was about 40 and sold the farm.

What advice would you give to
the 18-year-old you?
1) Access the abundant help in your
local area. WENTA and Tim Baugh at
biz4Biz have been massively helpful to
me. 2) You can’t please all of the people
all of the time; be yourself and the right
people will be drawn to you. 3) The
big picture may not be presenting itself,
but life is a series of journeys, not just
one big one. Don’t worry about finding
your perfect path, just follow your
passions.

What do you enjoy about
working and living in
Hertfordshire?

It’s the perfect location to live in the
UK, and we have a diverse commercial
environment whilst having gorgeous
undulating countryside. Whatever you
want from life you can find it here.
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NEGATIVE STEPS IN
THE HOUSING MARKET

esponding to a direct question
raised by local MP Bim Afolami
in Parliament, Alok Sharma
MP and DCLG Minister stated, “The
Homes and Community Agency will
expand to become Homes England...
(with) a clear remit to facilitate delivery
of sufficient new homes... and deliver a
sustained improvement in affordability.”
The main issue here though is the
reference to affordability.
The Government has produced a white
paper which appears to attempt to
support the belief that in areas of high
average house prices (calculated by
dividing the value of the average wage
into the value of the average house
locally) they will increase the volume of
homes built by a set factor to ensure a
reduction in local house price value. My
concern is that the average house price
is linked to the real value of the average
person’s wealth, and in many ways
underpins the essence of our consumerdriven economy.
Whilst I accept that we need homes
and house values are currently very
high, I also believe that creating a
glut in the market will not serve the
purpose intended by the Government.
I further believe that the very existence
of Stevenage is the proof we actually
need to consider in this debate. 70 years
ago, the Government bravely delivered
a series of New Towns, supported with
significant plans to build large numbers
of council or social houses. Today the
average cost of a home in Stevenage
is on average £70,000 lower than
homes in the neighbouring Garden
Cities, confirming that the enduring
investment made at the time was the
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right choice to make in controlling
house prices, to some degree, for the
future.
Building homes on Green Belt areas
for example will not create affordable
housing. Much of the Green Belt is
enjoyed by residents of small villages
whom forgo many of the benefits
provided by living in towns. Many
of the homes built alongside villages
attract a premium of up to 20% more in
house pricing, and this makes the very
land, often protected by Green Belt,
attractive to developers who merely
wish to expand their margins.
I must say I take great exception to the
fact that the Government wishes to
actively undermine house pricing by
actively building more homes, without
any concern for affordability. It appears
that their policy of support for the
financial services sector has resulted in
our pensions, savings and investments
being seriously undermined. Now it
appears that they wish to undermine
the second pension of our house
valuations in much the same way. This
scheme is foolhardy, and I urge the
Government to consider the option of
building a number of New Towns with
swathes of social housing, in preference
to building more houses anywhere they
please. In fact, in North Hertfordshire,
the Local Authority have plans to
develop 87% of its new homes in the
32% of Green Belt which it manages
because the Conservative Government
is pressing for developments anywhere
possible.
It has to be said that the arrival of 3.6
million EU nationals in the UK during
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its time in the EU and the distribution
of only 1 million Brits throughout 27
member countries of the EU is the sole
arbiter of higher house prices here in
the UK. The supply and demand of a
free market system created the house
price levels we experience today, and
the safety of our democracy has led
to homes in London in particular
becoming safe haven investment zones
for those depositing funds from abroad.
The Government’s ill-conceived idea
that building more homes will lead
to lower house prices will merely lead
to Green Belt destruction and higher
house prices in the long term if they
don’t control immigration and the
greater distribution of homes away from
the south east. There has never been a
better time to build more social housing
and this can only be achieved by a
central government’s delivery of new
settlements.
Build new settlements now!

ADRIAN HAWKINS

Co-Founder & Chairman biz4Biz
Chairman, Weldability Sif, established
1925. Director and Trustee of the
Weldability Sif Foundation,
Deputy Chair Herts LEP Main Board,
Skills and Employment Board - Chair.

Providing a coherent
voice for businesses
in Hertfordshire

JOIN US NOW

http://www.biz4biz.org/join.html

The network for forwardthinking professionals
• CEO Policy Forums with an emphasis
on creating a business friendly policy
• Strong links to the Hertfordshire LEP
• Regular lunch and breakfast meetings
for networking and interaction with a
topical guest speaker
• Educational/factual trips e.g. European
Parliament, Houses of Parliament,
Jaguar Tour, Gherkin
• Business Support and Mentoring
Service with free 60 minute1-2-1
consultation for new members
• biz4Biz magazine – Insight.
• New members entitled to a FREE
profile in the magazine and reduced
rate advertising
• biz4Biz Blog

biz4Biz provides a coherent voice for businesses
in Hertfordshire. We aim to influence and shape
policymaking and encourage investment by
engaging with local/central government, relevant
public sector bodies and local organisations to
promote the county as a great place to live and
do business.
biz4Biz has broadened its activities to represent
the interests of businesses and people. Its
networking, local government liaison and charitable
involvement aims to benefit the residents,
commuters, workers and business owners who
contribute to Hertfordshire life.
biz4Biz is a not-for-profit company that is run by
a board of directors who are all experienced
business people.

For more information contact
biz4Biz Secretariat
01462 478031 • secretariat@biz4biz.org
www.biz4biz.org

WE’RE IDEA ECCENTRICS

WAITING TO INVENT
YOUR NEXT BRAND
BREAKTHROUGH
Marketing matters, and the rise of social
media means that getting noticed on the
right channels by the right communities is
now vital for growing your business. But
the ‘right’ crowd can be harder to find than
you think. JABBERCOMS can take the stress
out of social media and manage it for your
business for ONLY £350 PER MONTH.

0330 9001 777 • www.jabbercoms.com
@jabbercoms • hello@jabbercoms.com

