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A total of 12 projects have 

been launched to explore 

the gaps and improve 

integration between the 

financial system and biodiversity.

The new projects are part of the first 

phase of the ‘integrating biodiversity 

into finance: building a nature-

positive future’ initiative and will start 

this year.

The longer-term aim is to build a 

multi-stakeholder community that can 

drive the development of knowledge, 

tools and a skilled community to 

incorporate reporting biodiversity for 

all business sectors.

Embedding biodiversity into finance

The purpose is to foster a holistic 

approach to develop the solutions 

needed to embed the values of 

biodiversity into finance.

The phase 1 awards will seed 

partnerships and co-design from the 

outset, bringing together researchers 

and experts from the finance and 

business sectors.

Addressing knowledge gaps:

The finance system has a key role 

in shaping how the global economy 

responds to the intertwined 

challenges of biodiversity loss and 

climate change.

The recent Nature of Business UK 

survey found the majority of business 

leaders want to take steps to tackle 

biodiversity loss, but progress has 

been slow for a number of reasons. 

The finance sector and businesses 

want better information and 

‘decision grade’ data to help them 

incorporate biodiversity-related risks 

and opportunities into their strategic 

planning, risk management and 

investment decisions.

They also want to understand how 

biodiversity contributes to and is 

impacted by activities including along 

global supply chains.

Tackling biodiversity loss:

These phase 1 projects involve 

academic institutions working in 

partnership with a wide range 

of financial sector and business 

partners.

New research will integrate 

biodiversity and finance

“This new investment 

adds to NERC’s growing 

‘Green Finance’ portfolio. 

It will bring together a 

community of researchers 

and experts from across 

disciplines to help the 

finance sector be part 

of the recovery and 

restoration of our natural 

environment”
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The projects:

Reducing commodity-driven 

forest and biodiversity loss by 

exploring and filling data gaps for 

due diligence

Project lead: Dr Antje Ahrends, Royal 

Botanic Garden Edinburgh and Dr 

Jonathan Green, University of York

Financial rewards for improved 

biodiversity outcomes

Project lead: Professor Paul 

Brereton, Queen’s University of 

Belfast

Co-creating and applying a theory 

of change for biodiversity credits: 

towards a nature-positive future

Project lead: Professor Richard Field, 

University of Nottingham

Solent to Sussex Bay seascape 

restoration network

Project lead: Professor Stephen 

Fletcher, University of Portsmouth 

and Dr Claire Evans, National 

Oceanography Centre

Integrating finance and 

biodiversity for a nature positive 

future
Project lead: Professor Ben Groom, 

University of Exeter

Nature positive small and 

medium-sized enterprise finance

Project lead: Dr Robyn Owen, 

Middlesex University

Science-based markets for nature 

recovery

Project lead: Professor Richard 

Pywell, UK Centre for Ecology and 

Hydrology and Dr Steven Reece, 

University of Oxford

Integrating nature-climate 

scenarios and analytics for 

financial decision-making

Project lead: Dr Nicola Ranger, 

University of Oxford and Professor 

Paula Harrison, UK Centre for 

Ecology and Hydrology

Robust environmental, social and 

governance data for biodiversity: 

towards a spatially-sensitive 

approach to sustainable finance

Project lead: Dr Steven Reece, 

University of Oxford and Professor 

Richard Pywell, UK Centre for 

Ecology and Hydrology

Mediating the first transaction of 

biodiversity stewardship credits

Project lead: Dr Axel Rossberg, 

Queen Mary, University of London

Integrating finance and 

biodiversity for a nature positive 

future
Project lead: Dr Hannah Rudman, 

Scotland’s Rural College, Dr 

Christopher Ellis, Royal Botanic 

Garden Edinburgh and Professor 

Marc J Metzger, The University of 

Edinburgh

Nature-positive investment 

opportunities through solar parks

Project lead: Professor Piran White, 

University of York

Multidisciplinary research

Further details on phase 2 of the 

programme, in partnership with 

Innovate UK, will be announced in 

the new year.

Jacky Wood, Head of Business 

Partnerships at Natural Environment 

Research Council (NERC), said: “The 

current United Nations Biodiversity 

conference (COP15) negotiation 

is highlighting the importance of 

building biodiversity into financial 

systems.

“This new research will help address 

knowledge gaps, supporting the 

transition to a more nature-positive 

global financial system.

“This new investment adds to NERC’s 

growing ‘Green Finance’ portfolio. 

It will bring together a community 

of researchers and experts from 

across disciplines to help the finance 

sector be part of the recovery 

and restoration of our natural 

environment.”
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INTRODUCTION
In a world grappling with numerous 
challenges such as inflation, pandemics, full 
employment, rising interest rates, war in 
Europe, increasing political instability, climate 
change, and fast-changing technology, the 
concept of business sustainability has become 
increasingly critical. A magazine that focuses 
on the sustainability of business offers unique 
advantages in such a volatile landscape. This 
editorial explores why a sustainability-focused 
magazine Sustainable Biz is beneficial, 
highlighting the advantages of promoting 
resilience, fostering innovation, driving 
responsible practices, enhancing reputation 
and brand value, and cultivating a future-
oriented mindset.

PROMOTING RESILIENCE
In a world plagued by uncertainty and crises, 
the ability of businesses to weather storms 
and adapt to changing circumstances is 
crucial. A magazine centered on business 
sustainability provides valuable insights and 
strategies to enhance resilience. It offers 
readers guidance on risk management, 
scenario planning, and building robust 
business models capable of withstanding 
economic downturns, geopolitical instability, 
and other disruptions. By featuring case 
studies, expert opinions, and best practices, 
Sustainable Biz magazine equips businesses 

with the knowledge and tools to navigate 
turbulent times and emerge stronger.

FOSTERING INNOVATION 
Sustainability and innovation are intertwined, 
with the former driving the latter. 
A magazine that focuses on business 
sustainability cultivates an environment that 
encourages innovative thinking. It highlights 
sustainable practices, renewable energy 
solutions, circular economy models, and 
technologies that minimize environmental 
impact. By showcasing successful sustainable 
innovation stories, the Sustainable Biz 
magazine inspires businesses to develop 
groundbreaking products, services, and 
processes that meet societal needs while 
minimizing ecological footprints. It provides 
a platform for sharing emerging trends, 
research, and ideas that spur creativity, 
collaboration, and forward-thinking.

DRIVING RESPONSIBLE PRACTICES 
As the global community grapples with 
challenges like climate change and social 
inequality, the need for responsible business 
practices has never been more pressing. 
The Sustainable Biz magazine serves as a 
catalyst for driving responsible behavior. It 
educates businesses on ethical supply chains, 
fair trade, corporate social responsibility, 
diversity and inclusion, and other critical 
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aspects of sustainable business operations. 
By disseminating knowledge and highlighting 
success stories, the magazine encourages 
businesses to adopt sustainable practices 
that benefit society, the environment, and 
their bottom line. It creates awareness of the 
long-term advantages of integrating social and 
environmental considerations into business 
strategies.

ENHANCING REPUTATION AND BRAND VALUE 
In an era of heightened consumer awareness 
and scrutiny, businesses must cultivate 
a positive reputation and brand image. A 
magazine focused on business sustainability 
plays a pivotal role in enhancing reputation 
and brand value. By featuring companies that 
prioritize sustainability and showcase their 
positive impact, the Sustainable Biz magazine 
provides businesses with opportunities for 
positive exposure. Readers gain insights into 
the values and commitments of different 
brands, influencing their purchasing decisions. 
A strong sustainability-focused brand can 
attract environmentally and socially conscious 
consumers, bolster customer loyalty, and 
differentiate a business in a competitive market.

CULTIVATING A FUTURE-ORIENTED MINDSET
In a rapidly changing world, businesses 
need to adopt a forward-looking perspective 
to remain relevant and successful. The 

Sustainable Biz magazine fosters a future-
oriented mindset among business leaders 
and professionals. It explores emerging 
trends, disruptive technologies, and evolving 
consumer preferences related to sustainability. 
By analysing the potential impacts of climate 
change, technological advancements, and social 
shifts, the magazine helps businesses anticipate 
future challenges and adapt their strategies 
accordingly. It acts as a source of inspiration, 
encouraging businesses to proactively address 
environmental and social issues before they 
become urgent problems.

CONCLUSION 
In a world characterised by inflation, 
pandemics, full employment, rising interest 
rates, war in Europe, increasing political 
instability, climate change, and fast-changing 
technology, the Sustainable Biz magazine 
focuses on the sustainability of business and 
offers distinct advantages. By promoting 
resilience, fostering innovation, driving 
responsible practices, enhancing reputation 
and brand value, and cultivating a future-
oriented mindset, our magazine equips 
businesses with the knowledge, inspiration, 
and strategies to navigate a volatile landscape 
successfully. It serves as a beacon of hope and 
guidance, empowering businesses to create 
a more sustainable and prosperous future for 
themselves and the planet.
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